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KOHLUENTYAJIbHbIE OCHOBbI PASBUTUA
TYPUCTCKOI'O KOMINJIEKCA PEM'MOHA B YCJ1I0OBUAX
NAHOEMUN KOPOHABUPYCA COVID-19

AnTOH C. AmocoB, Mapuna K. Amunosa’, Aw:keniuka P. Kymnusosa

DI'BOY BO «Matixonckuii 20cy0apcmeeHHbili MexXHOI0SUYeCKUTI YHUBEPCUME M.y,
ya. Ilepeomaiickas, 0. 191, . Maiixon, 385000, Poccutickas @edepayus

AnHortanus. s Typuctuueckon orpacau nanaeMus koporasupyca COVID-19 crana cambiv
CEPBE3HBIM BBI30BOM 3a BCE BpeMsl e¢ cymecTBoBanua. OTpacib TCPHHUT Cephe3Hble YOBITKH U TC-
pser paboune MecTa, YTO B LIEJIOM HETaTUBHO OTPaKacTCs Ha ypoBHE Oe3paboTHilpl B cTpane. Tem
BPEMCHEM, CTPOTHE MPOTHBOSIUACMUUCCKUAEC MEPBI, BBCACHHBIC PA3MHYHBIMU CTPAHAMH, VCKOPH-
oM TpaHcGOPMALMIO MHPOBOTO Typu3Ma. Ha phIHKE MOSBIAIOTCS BBICOKOTCXHOJIOTHYHBIC KOMIIA-
HHH ¢ TIOOATbHBIMU aMOUIMAMH, HUA(DPOBBIC CTAPTAIMbI, YTO NPUBOANUT K IHOSBJICHHIO HOBBIX BO3-
MOKHOCTEH AJI1 MHAUBUAYAIBHBIX TYPOB U HOBBHIX (POPMATOB MEKIAYHAPOAHOTO COTPYAHHUCCTBA.
OueBuaHO, YTO MHUPOBOH KPHU3HC, CBA3aHHBIN ¢ manaemuci kopoHosupyca COVID-19, B nanpnei-
LIeM MPHUBEACT K HOBOMY, Ooiee ycToWduBoMy (popmary Typuctuueckoro komiiekca. Lleap namu-
CaHMS CTaTbU — H3YYCHHE COBPEMEHHOIO COCTOSHHS U MEP CTHMYJIHPOBAHHS TYPUCTHUCCKOH OT-
pacau B ycnoBusax manaevuu kopoHasupyca COVID-19 u pazpaboTka KOHLENTYAIbHOW MOACIH
Pa3sBUTHS TYPUCTCKOTO KOMIUICKCA B TAKUX YCIOBHAX. B paboTe Hcrmonb30BaHbl CleVIOMIE METOABI
HAyYHOTO MO3HAHMS: aOCTpaKUus, aHATN3, HHAYVKLM, CUHTE3. B cTarse 000CHOBaHA aKTyaIbHOCTb
uccnenoBaHus. PaccMOTpPEHBI HEKOTOPBIC HHAUKATOPHI (BYHKIIMOHUPOBAHMS BHYTPCHHETO TYpH3Ma
B ICPHOJ NAHACMUH B CPABHCHHH C MPEABIAYIUMH NEPHOJAMH, B YACTHOCTU TYPUCTUYCCKHUN IO-
Tok Poccnu BBUAY pacmpocTpaHeHus KOpOHABUPYCHOM HH(pekunu. PaccMoTpeHsl Mephl MOgACPKKH
TYpPH3Ma B CIIOKHBIIUXCS YCIOBHUSX, BBIJCICHB! OTACIBHO aKTYAIBHBIC MEPBHI MOAJCPKKH OTPACTH.
O0603Ha4CHBI OCHOBHBIC WACH LIECIACBBIX ()eACPANTBHBIX MPOCKTOB, TAKUX KAK: HALIMOHATIBHBIH MPOCKT
«Typusm 1 HHAYCTPHS rocTenpuuMcTBay, «CTparerus passutms typusma B Poccun no 2035 roxay.
[IpeanoxeHa kKOHLENTYAIBHAS MOJCIL VIPABICHHUS TYPUCTCKUM KOMIUICKCOM PETHOHA B VCIOBHAX
nanaemun kopoHasupyca COVID-19, koropast mpeanojaracT CHCTEMHBIN MOAXOA K JHATHOCTHKE
PasBUTHS TypU3Ma U MO3BOJACT (POpMaANTN30BaTh YIPABICHICCKUE BO3ACHCTBUS HA TYPUCTCKHI KOM-
IUICKC PEIICHUN A1 0OCCIICUCHHUS €0 YCTOHUNBOTO PA3BUTHL.

KuroueBble ciioBa: Typusm, nudpoBuzanys, ctparerus, nanaeMus koponasupyca COVID-19,
MOHHUTOPHHT, KOHLICNITYaIbHAS MOJCIb, (PHHAHCOBAS MOAACPIKKA, TYPUCTHICCKUH MTOTOK, OpraHu3a-
LHUOHHO-3KOHOMHUYCCKHH MEXaHH3M
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CONCEPTUAL FOUNDATIONS OF THE DEVELOPMENT
OF THE TOURIST COMPLEX OF THE REGION
IN THE CONDITIONS OF THE COVID-19 CORONAVIRUS PANDEMIC

Anton S. Amosov, Marina K. Ashinova®, Anzhelika R. Kumpilova

FSBELHE «Maykop State Technological University»,
191 Pervomayskaya str., Maykop, 385000, Russian Federation

Abstract. For the tourism industry, the COVID-19 coronavirus pandemic has become the most se-
rious challenge of its existence. The industry suffers serious losses and loses jobs, which generally neg-
atively affects the unemployment rate in the country. Meanwhile, strict anti-epidemic measures intro-
duced by various countries have accelerated the transformation of world tourism. High-tech companies
with global ambitions, digital startups are appearing on the market, which leads to new opportunities for
individual tours and formats of international cooperation. It is obvious that the global crisis related to
the COVID-19 coronavirus pandemic will lead to a new, more sustainable format of the tourist complex
in the future. The purpose of this article is to study the current state and measures to stimulate the tour-
ism industry in the context of the COVID-19 coronavirus pandemic and to develop a conceptual model
for the development of the tourist complex in such conditions. The following methods of scientific
cognition are used in the work: abstraction, analysis, induction, synthesis. The article substantiates the
relevance of the study. Some indicators of the functioning of domestic tourism during the pandemic in
comparison with previous periods are considered, in particular, the tourist flow of Russia in view of the
spread of coronavirus infection. Measures to support tourism in the current conditions are considered,
relevant measures to support the industry are singled out separately. The main ideas of targeted federal
projects are outlined, such as: the national project «Tourism and the hospitality industry», «Strategy for
the development of tourism in Russia until 2035». A conceptual model of management of the tourist
complex of the region in the conditions of the COVID-19 coronavirus pandemic is proposed, which
assumes a systematic approach to the diagnosis of tourism development and allows formalizing mana-
gerial impacts on the tourist complex of solutions to ensure its sustainable development.

Keywords: tourism, digitalization, strategy, COVID-19 coronavirus pandemic, monitoring, con-
ceptual model, financial support, tourist flow, organizational and economic mechanism
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opment of the tourist complex of the region in the conditions of the COVID-19 coronavirus pandemic.
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Jlst GONBIIMHCTBA OTpacyielt SKOHOMU-
KM, OCOOEHHO JJIst Ty pU3Ma, MaHAEMHUs CTa-
Jla CePbE3HBIM UCTIILITAHUEM.

HccnenoBanus, NpoBenNeHHBIE B paMm-
kax FOHBTO, BbistBuu, uto B 2020 1. yunc-
JIO MEKAYHAPOAHBIX Ty pPUCTUYECKUX MPU-
ObITHil B Mupe cokparuyioch Ha 700 MiH
(1a 70,0%) [1].

B 2020-2021 roabl 3nuaeMHUOJOrH4e-
cKasi OOCTaHOBKAa CEpPbE3HO CHEPKUBAET
BCE BUJABI Typusma B mupe u B Poccun,
YTO JaeT BpeMs AJs pa3BUTHSA HHpa-
CTPYKTYPHOIO M HHCTHUTYLHOHAJIBHOTO
BHyTpeHHero typusma. Kpome toro, ka-
PAaHTUHHBIE OrPAHUYEHUS HAIOT OCHOBY
IJIsl pa3BUTHsA MO3HABATEIBHOIO TypPHU3Ma
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U IpomaraHjibl CHOPTHUBHOIO 340POBOrO
obpasa JKU3HU.

KoneuHo, B 11e710M BBEZeHNE KapAHTUH-
HBbIX OrPaHMYEHUMN, CBA3AHHBIX C paclpo-
CTpaHEHHEM KOPOHABUPYCHOM HH(pEKIHH,
OKa3aJl0 CyLECTBEHHOE HEraTUBHOE BJIMSI-
HUE Ha POCCUICKYIO Ty pUCTUUECKYIO UHAY-
crputo. Ilo nanubim banka Poccun, Bo Bpe-
Msl MAHJEMUHU POCCHUICKas TypHUCTHYECKas
oTpacyb ObUTa OFHOI M3 Hanbonee rocTpa-
naBmux. JlaHHBIE MOHUTOPHUHTIA ABUXKEHUS
(UHAHCOB B OTpPACiIN MOKA3bIBAIOT, YTO B
mae 2020 roga oObeM BXOASIIIUX IJIaTexKeN
B OTPACJIM OTCTaBajl OT «HOPMAJBHOIO» 10
KOpOHaBHpyca npumepHo Ha 90%, B UrOHe —
Ha 80-90%, Ha koHen uroJisa — Ha 66%, a Ha
KOHell aBrycra — Ha 54% [2].

IIpasurenscteoM Poccun B 2020 rony
MPUHATHI MEPBI NOAAEPKKHU TypU3Ma B CJIO-
JKUBLINXCS YCJIOBUSIX:

— BO3BpaT TYpUCTaM JEHEXKHBIX CyMM
U3 cpencTB (POHIOB MEPCOHANBHONW OTBET-
CTBEHHOCTH Ty PONEPaTOpPOB;

— nomoulb rpaxaanam Poccuiickoit de-
Jepaiy, OKa3aBLUIIMCs 3a pyOekoMm,

— NPUHSATBIE Mepbl NOAAEPXKKHU s
NPEANpPUSATHI TypPUCTCKOM OTpaciu KpyI-
HOro OU3HecCa,

16

14

2017 2018

| gapran Ml keapran

— TNPHUHSATBIE MEPbl TONJEPXKKH IS
NPEANPUATUN Ty PUCTCKOM OTPACIH MAJIOro
u cpennero Ousneca, MIT.

AKTyasbpHbIe MepbI
OTpaciu:

— JIbFOTHOE KPEIUTOBAHHE B TYPU3ME;

— CHHJKEHHE B3HOCOB I Typore-
paTopos,

— Bo3MelneHue 50% 3arpar Ha OpraHu-
3aLUI0 4apTepoB,

— OTMEHa B3HOCOB B (POHNI
MOMOIL b,

— KOMITEHCALlMsl 3aTPaT Ha BBIBO3 TY PU-
CTOB BO3YLLIHBIM TPAHCIIOPTOM,

— Bo3MetieHue 50% 3aTpaT Ha My TEeBKU
B JI€TCKHE JIareps,

— BO3BpAT JIEHET WJIU MEPEHOC TYypPOB H
Oponeii 2020 rona;

— TMEePEHOC Ty POB, KYIUIEHHBIX 1O TpO-
rpaMMe Kemoska,

— TYPUCTUUYECKUH KeIOIK.

B Hacrosimmee Bpemsi, KpoMme BbILIETIE-
PEUUCIIEHHBIX Mep MOANEPKKH TypH3Ma B
CJIOKMBLIUXCSl YCJIOBMSIX, pa3paboTaH Ha-
LMOHAJIBHBIN TPOEKT B cdepe TypHuMa
«Typu3M U MHAYCTPUSI TOCTENPUUMCTBAY,
KOTOPBII IpeAmnonaraeT CO3IaHne BbICOKO-
Ka4eCTBEHHBIX U JHBEPCH(ULINPOBAHHBIX

MNOAAEPKKH

«Typ-

2019 2020

il keapran ™ IV kpapran

Puc. 1. Hucno gvie30HbIx mypucmudeckux noe3ook epadxcoan Poccuu 6 sapybeoicHvie cnmpanul,
M yenogex, 2017-2020 200wt [5]

Fig. 1. The number of outbound tourist trips of Russian citizens to foreign countries,
million people, 2017-2020 [5]

Hosbie texHonorvv / New Technologies (Majkop)

2021; 17 (6)




AHTOH C. AMocos, MapuHa K. AwwnHoBa, AHxenvka P. Kymnunosa
KoHLenTyaneHble OCHOBbLI pa3BUTHSI TYPUCTCKOIO KOMITIeKCa peroHa B YClOBUSIX NaHBeMUM. ..

TYPUCTUYECKUX TPOAYKTOB, TOBBILICHNUE
Ka4decTBa FOCYAapCTBEHHOIO YIIPaBJICHUs U
yCTpaHEHHE aIMUHUCTPATUBHBIX OapbepoB
B OTpPACIIH, a TAK)KE MOBBILIEHNE JOCTY ITHO-
CTU TYPUCTUUYECKUX MTPOAYKTOB [3].

Kpome Toro, obocHoBana Crparerus
passutusa Typusma B Poccun no 2035 roma
[4], mpenmonararomas CO3AaHUE YCIOBUMN
17151 BCECTOPOHHETO Pa3BUTHUsI BHY TPEHHETO
1 BBE3HOr0 Ty pusma B Poccutickoii @enepa-
1y, GOPMHUPOBAHUS U TPOABUIKEHUSI BBICO-
KOKQ4eCTBEHHBIX U KOHKYPEHTOCIIOCOOHBIX
TYPUCTUYECKUX NPOAYKTOB Ha BHYTPEHHEM

U MEeXIYHapOAHOM TYPHUCTCKUX PBIHKAX,
YCUJIEHUs1 COLIMAJIBHOI pOJIK Typu3Ma 1 ode-
cnieueHus rpaxaanam Pocculickoit Denepa-
WU NOCTYyIA K O3I0POBJICHUIO, Ty PUCTUYE-
CKHMM yCJIyTraM, Pa3BJICYCHUSIM.

B pesynbrare orpanuueHuil, BBEAEHHBIX
BCJIEICTBUE PACIIPOCTPAHEHUSI KOPOHABUPYC-
HOM nH(peKLnH, TOTOK Ty puctoB B 2020 rony
pexopaHo cokparwicsa. [lo nanueiM banka
Poccun, oObeM uMIopra yciyr «IOe3aKmy»
coctasui 8,3 mupn nosnapos CIIIA, uro Ha
74,8% MeHbllIe, UeM 3a aHAJIOTMYHbIN NePUOa
MPOLLJIOrO rofa. 3a 3TOT MEPUOH POCCHUSIHE

Pe3y.]'[]>TaT: obecnevyeHne yCTOi/'I‘II/IBOl"O Pa3sBUTUS TYPUCTCKOI'0 KOMILICKCA

Puc. 2. Konyenmyansnas MoOesb yRpagieHus mypucmceKum KOMIIEKCOM 8'YCI08USIX NAHOeMUY KOPOHAGU-
spyca COVID-191

Fig. 2. Conceptual model of tourist complex management in the context of the COVID-19 coronavirus

1 PazpaGoTaHo aBTOpOM

‘pandemic

New Technologies (Majkop) / HoBbie TexHonorm

2021; 17 (6)




SKoHOMMUYecKHue HayKu
Economic sciences

NOTPATIIIM Ha 3apyOeKHBI TYpH3M BCErO
3,9 munmuapna ponapos CIIA (—86,5%).

CoBOKY THBII BbIE3AHON TOTOK POCCUSIH
3a paccMaTpUBaeMblil MEPHUOA, MO JaHHBIM
Poccrara, cokparuincs Ha 71,9% u cocTaBu
9,9 MJIH YeJIOBEK.

Hccnenosanue cutyanuu, CaoKUBLIEH-
Csl B YCJIOBHSIX NMAaHAEMUU KOPOHABUPYCHON
unpexkunn COVID-19, a takxe Tpyasl pas-
JUYHBIX aBTOpOB [6; 7, 8, 9] mo3BOJIAIOT
00OCHOBaTh KOHLIENTYaJIbHbIE OCHOBBI Pa3-
BUTUSI TYPUCTCKOTO KOMILIEKca (pHc. 2).

OcHoOBHas Lesb npeaJiaraeMoil KoHLen-
IIUU COCTOUT B (POPMHUPOBAHUHN HHTETPUPO-
BAaHHOH CTPYKTYpPbl OPraHHU3allMOHHO-IKO-
HOMMYECKOTO MEXaHU3Ma MOAEpPHU3ALNN
TYPUCTCKOI'O KOMILJIEKCA.

1. Brox ouazcnocmuku ¢hyHKyuoHUposa-
HUSIPECUOHATLHOZO MYPUCHICKO20 KOMNIEKCA

Iepsbiit 650K MpenmnoaaraeT onpenese-
HUE METOMOJIOTHYECKUX OCHOB U aJIFOpUT-
MOB 5KOHOMHYECKOW JMAarHOCTUKH Pa3BU-
THS TYPUCTCKOTO KOMIIJIEKCA!

— aHAJIU3 JUHAMHUKU U MHTEHCUBHOCTHU
pPa3BUTHSI TYPUCTCKOIO KOMILJIEKCA C yue-
TOM POCCHUICKUX U MHUPOBBIX TPEHJIOB;

— OLIEHKAa BJIUSHMS MAaHAEMUU KOPOHa-
Bupyca COVID-19 Ha pa3zButue Ty puCTCKO-
ro KOMILIEKCA.

Kpome Ttoro, mepBblif OJIOK BKJIIOHAET
olpenesieHre 3Ha4eHUsl TypPUCTCKOrO KOM-
TJIEKCa B SKOHOMHUKE:

— HCCIeIOBaHUE CHCTEMBbI
CTBEHHOI MOAEPIKKH Ty PHU3MA;

— OUEeHKY (enepanbHBIX MPOrpaMm
MO JIEPKKH Typu3Ma: e, (GopMbl peaiu-
3allUU U pe3yJbTaThl,

rocyzaap-

— Mepbl TOAAEPKKH POCCUHCKOro Ty-
pH3Ma B yCIIOBHSIX MAHAEMUH KOPOHABUPYCA
COVID-19.

2. bnok npunamuspeutenuil

Bropoii 650k mpenmnonaaraeT MoneIbHOE
00OCHOBaHME M METOIbl PEryJHpOBaHUS
TYPUCTCKOTO KOMIUIEKCA PErHOHA B YCJIO-
BUAX LU(PPOBU3ALINU:

— pa3paboTka PEernoHaJIBHON TYPUCT-
CKOM MHHOBAI[MOHHOU CUCTEMBI,

— pa3paboTka SKOHOMHUKO-MaTeMaTH-
4yeckol UH(pPOBO MOAEIH ONTUMH3ALUU
NPUHATHS PEIIeHHs TPU UHBECTHULIMOHHOM
IJIAHUPOBAHUM B TYPUCTCKOM KOMILIEKCE
peruoHa;

— 000CHOBaHHE METOAMKHU M MPAKTHKH
pacrpeneneHust Ty pPUCTCKUX ITOTOKOB Yepes
uQpoBbIe MIaTHOPMBL

Kpome Toro, nannsiii 0J0K npeamnosna-
raet 00OCHOBaHHUE U TOOOUPOBaHME CTpaTe-
I'MYECKUX MPHOPUTETOB U MEPCIEKTUB pa3-
BUTHS TYPUCTCKOTO KOMILJIEKCA B YCIOBUAX
U(pPOBU3ALIIY.

Takum 00pa3oM, KOHLENTyajbHAs MO-
IeJb YIIPaBJICHHs TY PUCTCKUM KOMITJIEKCOM
B YCJIOBHSIX MTAHIEMHH — 3TO HHTETPUPOBAH-
Hasl CHCTeMa B3aMMOCBS3aHHBIX (DyHKLUIH
110 MOACPHU3ALIUH TY PUCTCKOIO KOMILJIEKCA,
KOTOpast bazupyercs Ha KOMILJIEKCHOM aHa-
JM3€ U AMArHOCTHKE Pa3BUTHSI TY PUCTCKOTO
KOMILIEKCa. DTO MO3BOJIAET (HOpMaIH30-
BaTh MPOLEAYPhl CHHTE3a PEryJIHpPYOLINX
BO3JICHCTBUM HAa TYPUCTUYECKYH) OTPACI]b
U, CJIENIOBATEIBHO, IMO3BOJISET ONpPENeNUTh
IPOLIENY Pbl MPUHSITHS PEIICHUN AJIsI BBIXO-
71a TEPPUTOPHUU HA TPACKTOPHUIO YCTOHYUBO-
IO SKOHOMUYECKOTO Pa3BUTHSIL.

CMNMNCOK JINTEPATYVYPbI:

1. Bcemupnas typuctuueckas opranmzanus (FOHBTO) [Onexrponnsiii pecype]. URL:
https://tourism.gov.ru/contents/deyatelnost/mezhdunarodnaya-deyatelnost/sotrudnichestvo-v-
mezhdunarodnykh-organizatsiyakh/vsemirnaya-turistskaya-organizatsiya-pri-oon-yunvto/

2. bank Poccun. MOHUTOPHHT OTpacieBbIX (PUHAHCOBBIX MOTOKOB [DNECKTPOHHBIN pecypc].
URL: http://cbr.ru/Collection/Collection/File/29129/finflows 20200806 .pdf.

3. HarmonanpHeii npoekt « TypH3M B HHAYCTPHS FOCTCHPUUMCTBAY [DICKTPOHHBIHA pecypc.
Pexxum moctyma: https:/HanuoHaapHEICTPOEKTHL P/ projects/turizm

4. Crparerus passutusa TypusMa B Poccuiickont ®dexepaunu Ha nepuog mo 2035 roxa [Dnek-
TpoHHbIN pecypc|. Pexum noctyna: https:/tourism.gov.ru/upload/iblock/298/Crparerus%20pa3su-
%201y pu3ma%20ua%20nepron %2010%202035%20roxa pdf

79 Hosbie texHonorvv / New Technologies (Majkop)

2021; 17 (6)



http://cbr.ru/Collect1on/Collect1on/F1le/29129/finflows_20200806.pdf

AHTOH C. AMocos, MapuHa K. AwwnHoBa, AHxenvka P. Kymnunosa
KoHLenTyaneHble OCHOBbLI pa3BUTHSI TYPUCTCKOIO KOMITIeKCa peroHa B YClOBUSIX NaHBeMUM. ..

5. Broq1e TeHb 0 TeKYIMX TCHACHITUAX POCCUHCKON SKOHOMUKH aekadpp 2020 JlmHamuka cripo-
ca Ha typuctuieckue yeayru B Poccnn Ha ¢one mangemun COVID-19 [DnextponHBIN pecypel.
Pexum noctyma: https:/ac.gov.ru/uploads/2-Publications/BRE/BRE 68 pdf

6. Poccuiickuii TypusM MOCJIC HMaHACMUH. MEPCIICKTHBBI BOCCTAHOBJICHHS TypOmsHeca [mex-
TpoHHBIH pecypce|. Pexxum gocryma: https:/delprof ru/upload/iblock/63f/DelProf Analitika Rynok-
turizma.pdf

7. Muxaiimok M.H., Ammrosa M K., Haux Amup Myxamman ®dunascupoBaHue Majoro u
cpenHero OusHeca B yenoBusx nanaeMuu kopoHasupyca COVID-19 // Hoswie TexHomorun. 2021,
T. 17, Ne 2. C. 209-220.

8. Amocos A.C., AmnHosa M K. Mepsl mogaepKKku pOCCHICKOTO TyPHU3Ma B YCIIOBHUSX MAHIC-
muu kopoHasupyca COVID-19 // Hossie Texnomorun. 2021. T. 17, Ne 2. C. 97-106.

9. Ammueosa M K., Ynnasuposa C.K. Lludposas crparerus passutus SKOHOMHKH PErHoHa //
Colloquium-+journal. 2019. Ne 19 43). C. 49-51.

REFERENCES:

1. World Tourism Organization (UNWTO) [Electronic resource]. URL: https:/tourism.gov.
ru/contents/deyatelnost/mezhdunarodnaya-deyatelnost/sotrudnichestvo-v-mezhdunarodnykh-
organizatsiyakh/vsemirnaya-turistskaya-organizatsiya-pri-oon-yunvto/ (In Russ.)

2. The Bank of Russia. Monitoring of industry financial flows [Electronic resource]. URL: http:/
cbr.ru/Collection/Collection/File/29129/finflows_20200806.pdf. (In Russ.)

3. National project «Tourism and hospitality industry» [Electronic resource]. Access mode:
https:/HaunonaapHbICTPOCKTHLIT/projects/turizm (In Russ.)

4. Strategy of tourism development in the Russian Federation for the period up to 2035 [Electronic
resource|.Access mode: https:/tourism.gov.ru/upload/iblock/298/Crparernn%20pazsutusa%620Ty-
puszma%20ua%20nepron%2010%202035%20roqa.pdf (In Russ.)

5. Bulletin on current trends of the Russian economy December 2020 Dynamics of demand for
tourist services in Russia against the background of the COVID-19 pandemic [Electronic resource].
Access mode: https:/ac.gov.ru/uploads/2-Publications/BRE/BRE 68 pdf (In Russ.)

6. Russian tourism after the pandemic: prospects for the restoration of the tourism business
[Electronic resource]. Access mode: https://delprof.ru/upload/iblock/63f/DelProf Analitika Rynok-
turizma.pdf (In Russ.)

7. Mikhailyuk M.N., Ashinova M K, Naik Amir Muhammad Financing of small and medium-
sized businesses in the conditions of the COVID-19 coronavirus pandemic. New technologies.
2021;17(2):209-220.

8. Amosov A.S., Ashinova M.K. Measures to support Russian tourism in the conditions of the
COVID-I19 coronavirus pandemic. New technologies. 2021;17(2):97-106.

9. Ashinova M K., Chinazova S.K. Digital strategy for the development of the region’s economy.
Colloquium-journal. 2019;19(43):49-51.

Unghopmaums o6 asropax / Information about the authors

AHTOH CepreeBu4 AMOCOB, aCIIUPaHT
OI'bOY BO «Maiikonckuil rocyaapcTBeH-
HbII TEXHOJOTMYECKUN Y HUBEPCUTET)

amosov1985@icloud.com

Mapuna Kaz0exkoBHa AmMHOBA,
npogeccop kadenprl GUHAHCOB U KPEIUTA
OI'BOY BO «Maiikorckuii rocy1apcTBeH-
HbII TEXHOJIOTMYECKHH  YHUBEPCUTETY,
JOKTOP 5KOHOMHYECKHX Hayk, mpodeccop

Anton S. Amosov, PhD Student of
FSBEI HE «Maykop State Technological
University»

amosov1985@icloud.com

Marina K. Ashinova, Professor of Fi-
nance and Credit Department of FSBEI HE
«Maykop State Technological University»,
Professor

ashinova_m@mail.ru

New Technologies (Majkop) / HoBbie TexHonorm

2021; 17 (6)



https://ac.gov.ru/uploads/2-Publications/BRE/BRE_68.pdf
https://delprof.ru/upload/iblock/63f/DelProf_Analitika_Rynok-
https://tourism.gov
https://tourism.gov.ru/upload/iblock/298/%d0%a1%d1%82%d1%80%d0%b0%d1%82%d0%b5%d0%b3%d0%b8%d1%8f%20%d1%80%d0%b0%d0%b7%d0%b2%d0%b8%d1%82%d0%b8%d1%8f%20%d1%82%d1%83-
https://ac.gov.ru/uploads/2-Publications/BRE/BRE_68.pdf
https://delprof.ru/upload/iblock/63f/DelProf_Analitika_Rynok-
mailto:amosov1985@icloud.com
mailto:amosov1985@icloud.com
mailto:ashinova_m@mail.ru

SKoHOMMUYecKHue HayKu
Economic sciences

ashinova m@mail.ru

Anxkenuka Pycnanosna Kymnmiosa,
3aBenyromas Kadenpoil MapKeTHHra, cep-
Buca u typusma PI'bOY BO «Maiikon-
CKUH TOCYyAapCTBEHHbIN TEXHOJOIMYECKUI
YHUBEPCUTET», KaHAUAAT SKOHOMUUYECKMX
HayK, IOLIEHT

ten.: 8 (8772) 52 18 28

Anzhelika R. Kumpilova, Head of the
Department of Marketing, Service and Tour-
ism of FSBEI HE «Maykop State Techno-
logical University», Candidate of Economic
Sciences, Associate Professor

tel.: 8 (8772) 52 18 28

Hosbie texHonorvv / New Technologies (Majkop)

2021; 17 (6)




